
Anniversary
Impact
Statement

1,323 
Bookstores

 
51,023

Affiliates

Over 
$21 million
distributed to independent  
bookstores worldwide

$18.7 million for US bookstores

Because of Bookshop.org,  
I’m not concerned about 
our viability ... I can thrive 
rather than  
just survive.”

—Noëlle Santos,  
The Lit. Bar, Bronx, NY

“

http://bookshop.org


By the Numbers

Bookstores Worldwide:

  Over $21 million earned .

  1,323 Bookstores . 

have earned

  $12.7 million .

in Bookshop.org direct commissions

  78% of Bookshop.org customers .

used to buy their books from Amazon

  51,023 Affiliates .

link to Bookshop.org

  1,391 Bookstores .

split

  $6 million .

from our profit-share pool

US Bookstores:

  $18.7 million earned .

Why Bookshop.org  is Necessary 
We launched Bookshop.org after watching US bookstore market size drop 50% from 2010 to 2020, while Amazon’s book sales grew 8% year over year, a pace that would put them at 80% of  all book sales in the US by the end of 2025.  

•  Independent bookstores need to participate in ecommerce to survive, especially small stores with few resources.
•  Authors and publishers need an alternative to Amazon links that effectively converts to sales.•  Customers need a socially conscious way to buy books online that is quick, easy, and frustration-free.

Our Mission
Bookshop.org’s mission is to  
help local, independent 
bookstores thrive in the age  
of ecommerce.

Our Vision
We want to connect readers with independent 
booksellers all over the world. We believe local 
bookstores are essential community hubs that 
foster culture, curiosity, and a love of reading, 
and we’re committed to helping them survive 
and thrive. Our platform gives independent 
bookstores tools to compete online and 
financial support to help them maintain their 
presence in local communities.

Gross Profit Distribution

Independent
Bookstores

Bookshop.org

Affiliates

Charitable Donations

Bookshop.org is  
a Benefit Corporation,  
dedicated to the public good.

http://bookshop.org
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Affiliate links have been a major source of 
Amazon’s growth. Bookshop.org’s affiliate 
program for publishers, magazines, 
organizations, and influencers pays 
more than twice as much as Amazon 
Associates, and we match every affiliate 
payment with a dollar-for-dollar donation 
to our bookseller profit-sharing pool,  
  which has generated more than  
             $6 million for bookstores.

“We’re extremely pleased to offer our audience Bookshop’s shopping platform.  
We love indie bookstores. We love booksellers. It’s an exceptional way for our 
book contributors to recommend incredible titles while supporting these indie 
bookstores.” —Farrah Penn, BuzzFeed 

“At The Nation, we’ve been looking for an alternative to Amazon for a long time.  
Our readers, who still buy forty books a year on average, demand it. With Bookshop 
we can offer our readers a seamless experience, a limitless inventory and a business 
model consistent with their progressive values. We couldn’t be  happier to  
be partnering with Bookshop!” —Peter Rothberg, The Nation

Bookshop.org’s Affiliate Program

Giving
Bookshop.org supports booksellers and organizations working  
on literacy, education, racial justice, healthcare and more.  
A significant share of our post tax profit last year went to the Book Industry 
Charitable Foundation, including a $250,000 donation to Binc’s Survive to 
Thrive campaign. Other donations included CAAAV, Lambda Literary, The  
Word: A Storytelling Sanctuary, Brave Space Alliance, Black Lives Matter,  
Color of Change, and the Marsha P. Johnson Institute.  
We also distributed over $90,000 in donations from Penguin Random House  
to Black-owned bookstores across the country, and in November 2021,  
Bookshop.org and One World, an imprint of Random House and division of PRH, 
facilitated thousands of donations of Nikole Hannah-Jones’ The 1619 Project: A New 
Origin Story to schools and community organizations.

 “I can’t see a future that doesn’t involve Bookshop.”  
   —Bob Fisher, Walden Pond Books, Oakland, CA

 
IN 2021

•  Most bookstores’ 

in-person sales rebound-

ed to pre-pandemic levels.

•  Bookstore stand-alone 

website sales were up 100% 

from 2019.

•  Bookshop.org earnings were 

additive, not replacing 

prior revenue streams 

for stores.

“This funding came at the most perfect time when I prayed I would have rent for

“One of the biggest challenges indie bookstores face is navigating 

online sales. It’s an uphill battle trying to develop the infrastructure 

to even get in the door, let alone compete. Bookshop gives indie 

bookstores a real opportunity to establish themselves in the online 

space and give their customers—especially ones outside their local 

market—another option when buying books.” 

—Justin Moore, Uncle Bobbie’s Coffee & Books, Philadelphia, PA

“This funding came at the most 

perfect time when I prayed I  

would have rent for next month 

and payroll and purchases. Your 

team will never, ever know 

how much booksellers like me 

appreciate your business.”

—VaLinda Miller, Turning Page 

Bookshop, Goose Creek, SC

“I opened my children’s bookstore in September 2020—right smack dab in the  

middle of a world-wide pandemic... We received our semi-annual Bookshop.org  

funds at a time when I wasn’t sure we would be able to make rent... These funds  

mean more than money. It means community to me. And for that, I will be forever 

grateful.” —Fawn Fernandes, Curious Capybara Bookshop, Hendersonville, TN 

“We would be gone now if it weren’t for Bookshop sales. And  

          the income keeps coming, with proper exposure through  

              
        social media (aided by Bookshop’s social media  

              
             a

dvice and graphics). Bookshop has become  

              
         our bookstore’s partner in so many ways.”

              
     —Nancy C. Hanger, Star Cat Books,  

               
Bradford, VT

http://bookshop.org


HOW

WORKS

You: Join our mission to support local bookstores! Find 
your favorite bookstore on our map and order your next 
favorite book (or books!) from their page on Bookshop.org.

Our Distributor: Fulfills your order, 
shipping from warehouses across the US to 
your door in as little as 2-3 days.

Bookshop.org: Handles returns and customer 
service issues so booksellers have more time to do 
what they love: talk to you about books.

Your Favorite Local Bookstore: Keeps 30% of the 
retail value from your purchase. Your dollars make a difference 
and help them stay a vital part of your community!

Bookseller  
Spotlight
 
Danielle Mullen,  
Semicolon Bookstore and Gallery, 
Chicago, IL
 
Black woman–owned business merging 
a love for art and literature in a unique 
gallery space.

“We’re booksellers. What we want to 
do is talk to people in our store all day 
about books. We can’t talk to you if 
we’re packing up 1000 boxes.” 
—Danielle Mullen, Semicolon
 
Semicolon Bookstore and Gallery has 
earned over $1.5 million in revenue 
from sales on Bookshop.org—all without 
packing a single order. Owner Danielle 
Mullen can work to boost her store’s 
visibility on a national level without 
the burden of processing the deluge of 
orders that may arrive as a result. “Y’all 
have made life easy,” Danielle says.

Danielle invests the time she saves on 
order processing in marketing her store, 
creating new programs, and building 
partnerships with high-profile brands. 
With great press coverage, Semicolon has 
been seemingly everywhere and soon 
will expand from its Chicago base into 
several new cities.

Let’s fight for local, independent bookstores getting  
their fair share of direct-to-home online book sales,  
and increase the market size for all bookstores  
(whether or not they use Bookshop.org).
•  Always try to buy directly from independent bookstores  
when you can! 
•  Get the word out! Let socially conscious book buyers  
know there’s a better way to buy books online. 
•  Make the switch and always link directly to your favorite  
indie bookstore website or Bookshop.org instead of Amazon.
•  If you’re a publisher, author, influencer, or cultural  
organization, become an affiliate and use Bookshop.org  
links in your content, social media, digital advertising, and  
email marketing. You’ll earn a commission AND help  
preserve indie bookstores!
•  If you are a library or school that gets books from Amazon,  
or uses Amazon registries for book donations, you can switch  
to Bookshop.org and all your purchases will raise money for 
indie bookstores!

How Can You Help?

Winner, Fast 
Company’s 2021 
World Changing 
Ideas Awards
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